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The 9.9-g 0.5-litre I

were specified by Niagara’s design team. Wi
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a twin configuration.

The labeller/filler BLOC, comprising a Contiroll HS
ensometic VOG-PET, prelabels the empty containers

ore they are filled. This is directly followed by two Variopac

packers for creating the packs, each of them able to handle

00 containers an hour. They can also be suppllﬁd in a J

cro over configuration by both the filler BLOCs
Allfive new lines were aqceptance -tested with op um I|ne
~ efficiencies, sometimes r ning at far rtre than 90%. They are

operatedin fourshlfts twice twelve thu a day, he clock
on seven days a week. §

R - “We try to change over to different container gﬁes as |
as posmble or not at all,” explai s the director of englneenn

The 0.5-litre PET bottle placed on24- or 35-bottle trays accounts
~ for 80% of all sales. In addition to these, NI# also fill *
i l

-'ou‘rlfe, 12-ounce, 24-ounce, one-litre, 15I|tjpthree -litre, one-
g;hoh, 2.5-gallon and three-gallon containers. -
B The maéroduct is Niagara Drinklngﬁker extracﬁd from -
= - wells, micro-filtered, d alised in a reverse osmosis process
m S24 blo oulders (each rated

\hour) SUPSRREab < o/ fille? and ozo‘&ed and in some cases with extra minerals added.
B ocucing Bl WS? n 64,800 ) This drinking water is ma'rfeted as th&cﬁpanysown brand but ’ -

0 bottles per hour. mainly as private labels of more than 1,000 customi peludlng-'
- — - the major retailing chains like Kroger, Costco, Wal-Mart, Safeway,
7/ t also sold'to airlines and casinos. The average price
~ for a 24-bottle tray on the supe;m shelves is US$2.9
i $$3.99 dollars. In addition to drinking water, Niagara’s portfolio
i' - also includes spring water, distilled ar:I remineralised water, and
- arole as a contract-bottler. -
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The labeller/filler BLOC, ¢

’ Two ultra-modern hotfill lines
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Two Variopac TFS packers for creating the packs, each of them able t
an hour.

o handle up to 100,000 containers
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